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. concrete solutions
- quarry products
- building products

Hanson is the largest producer of aggregates — crushed rock, sand and
gravel — and one of the largest producers of premixed concrete in the world.
In Australia, our product range also includes preformed concrete products
and asphalt.

We have sites all over Australia which means we have the capability to deliver
products for all your project and infrastructure needs,

With global strength, national coverage and local presence, whatever your
challenge, we’ll make it happen.

For more information, call us on 132 662 or check out our
website www.hanson.biz/au.
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A Word from the Preside

Dear Members,

Phoamicize Sl

Trade Delecalion

Leading the push kar wular alfcnnoy

ining husiness in tha Arabian Gud p1o

| am delighted to inform our members and
supporlers thal The Australian Lebanese
Chamber of Commerce is orgdnizing 4
trade delegation L Lebancn for mid July, 2006.

Ausgtralia imles tourisls

1 3nsing) Duisaness in Laanon

Arab Dark Luncheon

ALCE Spmwraedup Picks

The purpose of the trip is o lollow up on matters
already raised with Lebanon in regard to trade between
the two countries.

GHAMBER Mews is published by
Tha Australian Lebaness Chambor
ol Commerce By Lt All

correspondence o be addreduue Lo
Thix Austraiian | abanAgs

Onee again, we will expose all that Australia can offer

In goods and servicas, primarily Food stutts, Technalogy,
S e Ranking, Fucation, Water Treatment, Tourism ard
Sydney MSW 2001 others, Also from the Lebanese side Food stuffs,
Banking, Tourism, Fducation and clothing.

www.alce.com.au

The opiniors aopnegsed i s puldicition

ara not the afficial cpinions of the
Australian  Lebaneso  Chambor ol
Commerce urdess exprassly staled
The Chambor o0t nnt Acoopt amy
rasponsibliity for the accuracy or
wihwrwise of he nformation contained
in this publication, Meadars should rely
wy (hair own anguines whan making

Ihe subject of fresh lruit and Australian quaranting
conditions will be raised once again, in the hope thal
wie may eventually succeed in meeling fhese conditions
and theretore, allowing fresh produce from Lebdnon
enter the Australian market.

any declslons or 1aking amy sclon
alfucting Wi infeasts

EQH ALVERTISING CONTACT
Madia Obeid - 0416 014 520
Micnagal Murr - 0411 338 332
Email; infod aloe. com o

Other matters related to formalities will also bie raised
with Governrment officials. | know quite well that we
have a long way to go, as Lebanon s still pdssing
through a difficult period, but at the same time, the
Chamber is determined to pursue its goals in the best
possible way in the interest of bolh Australia and

The Chamber Is Published by tho
Australian Lebanese Chambeor ol
Commeres (ALCC) Contributions for

the nexl issue can be E-Mailed to Lebanon
infofalcc.com.au
Joe Khattar
President
The Chapnbar i desined & pantad by
A.M. Gregory Printers | .

02 8744 8878 www.rmgregory.com.au
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Water vs Qil in the Middle East

The Middle Cast is facing a water crisis and never
belore has the problem of water scarcily been as
severe as it is today The region has not been
blessed with natural waler systems, rivers and
dams. Water demand is growing by the year, the
water requirements among the Guif Corporation
Coundil {GCC) nations have grown from 5 billion
cubic metres in 1870 to more than 30 billion cubic
metres in 2000.

Ihe increase in demand is a reflection of population
growth, lifestyle change, agricultural demands and
industrial growth.

According to the Centre for the National Institute
for the Environment (CNIE), a counlry is classified as
a water scarce ane wher il provides less than 2700
litres per day per person of renewable water, it is
not a generous figure spread over a 12 moanth
period and catering for domestic, public, industrial
and agricultural consumption within the social and
economical system

In 1955, the CNIE nominated Bahrain and Kuwait
amaongst the water scarce countries of the warld.
By 1990, the CNIE reviewed the number of waler
scarce countries in the Middle East and added the
following ta the list: Algeria, Qalar, Saudi Arabia,
Tunisia, UAF and Yemen, As serious as the problem
is, the projected number of countries anticipated to
be added lo the list by year 2025 is even more
worrying. By that year, Fgypt, Libya, Morocco,
Oman and Syria are expected to be added Lo the
list.

The main reason behind Lhe increase in the number
of water scarce countries is the lack of policies and
absence of water reuse and management policies.
The other reason behind the increase is the direct
result of non-renewable water resources being
exhausted compounded with the sharp increase in
population in the region,

It is estimaled that the regional population in the
Middle Cast is set to double every 30 years with
more load and demand on the depleting natural
water resources.

In 1990, the number of people living in water
scarce countlries was around 130 million. The
United Nations has set the number of pecple living
in water scarce countries between 810 o 1000
million. The water quality is deleriorating as it

becomes scarce, more and more counlries are
relying en ground waler as well as sea water.

Amaong the oil rich countries, the available crude oil
supply is being converted into energy to run
desdlination plants and explore deep aquiters. Il is
estimated that the average depth of a water well in
Saudi Arabia now is around 1500 metres,

Far oil poor cauntries, the options are limited and
the race has been on for years to provide long term
dlternative solutions for water storage, treatment,
reuse management and policies.

The desalination pracess is @ coslly system 1o run,
operate and maintain, il is an option to wealthy
countries, Saudi Arabia and Kuwait are the world's
largest users of desalinated water.

It is estimated that the cost per unit to generate
water using the desalination process is len limes
the cost of a conventional water processing system.
The current demand of desalinated water is
outstripping the production rates.

The Saudi and Kuwaiti  authorities are
uncomfortable about the current consurmpltion rate
of the consumers and Lhey are actively
implementing educalional and awareness
campaigns lo encourage the general public and
industries W become water wise.

Kuwait introduced its first desalination plant for
industrial applications in 1960. Whereas the first
desalination plant was commissioned in 1970 to
produce potable water Lo the general consumer.
Saudi Arabia now accounts for 50 % of the
desalination capacity of the entire Gulf. We now
have in excess of 1500 desalination systemns
operating in the Gulf region. They represent 60 %
of the global desalination capacity.

The water crisis around the world is capturing the
headlines but is even more of an issue in the Middle
Easl. It is forcing the gowernments and waler
authorities to implement water management
programmes to cope with current and future
demands.

Maurice Doumit
Managing Director
Liquitek Pty Ltd
waw liguitek com au
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Phoenician Stone

In the world of natural stone, it is sometimes almuost
impossible to tell the difference betweean what is real
and whal is man made. Phoenician Stone is a Sydney
based campany that is now quarrying, manufacturing
and distributing the finest quality Limeslone Liles,
pavers and dadding from Lebanon. In an exclusive
interview with Nabil Gazal Inr, Directar of Phoenician
Stane we learn about the history of the company and
haw it all started.

Michael Rizk: How did you came to start Phoenician
Stane?

Nabil Gazal: It was really by acdident! My uncle was
digging on our farm in the Bekaa Valley about three
years ago to see if it was suitable for a vineyard and
he struck rock close to the surface. Thal slone we
soon found out was Limeslone.

MR: What made you deade to quarry it/

NG: We could not pul a vineyard on the land as the
limeslone was so close to the surface so we decided
to mine it. After having the land surveyed by a
gealogist and taking test samples we saw we had an
area of land with the potential to produce limestone
tiles and other huilding products of the highest

quality.
MR: How old is the aclual stane?

NG: The Limestone is approximately 96 million years
old. It is Dolomitic Limestone so il contains fewer
fossils than other limestones which making this
limestane stronger and less poraus. Being stronger it
is also highly resistant to abrasion which allows the
stone 1o retain a long lasting mirrar polish

MR: You starting to quarry it, then what?

NG: We had plenty of land available so we built a
new laclory. The factory is 5000m2 and houses the
latest Italian stone processing machines, We started
production late last year with a production of 10
000m2 per month. We are now expanding our
production to 25 000m2 per month. We employ
about 60 people in the quarry and the factory,

MR: VWhat types of products do you manutacture?

NG: We produce a range of products that include
tiles, pavers and cladding in a variety of finishes that
include honed, polished and antigque in the tiles and
pavers with the cladding coming as split faced, stack
stone, bush hammered and rock faced, The colours
are beautiful earthy tones.

MR: Is it all dane by machine?

NG: There is a lot of stuff, such as the split face style,
that is still done by hand. We use an ancient hammer
and chisel technique to create some distinet finishes.
We are very fortunate to be able to contiol all aspects
of production as we can offer our dients the service of
cutting and manufacturing to  their particular
spedifications

MR:: Where did you slarl 0 export the stone ta?

NG: We set up a distribution network and started
selling to the Middle kast, America and Curope. We
are currently setting up our network here in Australia

which looks to be very promising.

MR: | would like to thank you for your Lirme and wish
vou the best for your venture here in Australia.

NG: Thank you.

Michael Rizk
Head of Trade Relations




one of australia’s most respected property developers

dyidam

www.dyldam.com.au (02) 9687 6622



ALCC HOLDS ITS FIRST BOWLING COMPETITION June 2006
Held at Paddington Bowling Club - Paddington
The ALCC held a very interesting event at Paddington Bowling Club. The atmosphere at this
event, was exceptionally warm, with participation from all those who were able to join in and

enjoy the evenl,

The evening cancluded with Trophies being awarded 1o hest Team, which was presented to the
leam from ING Bank, headed by lan Cox, and the Team wha tried their best, but lost, was

presented to Tracey Ware of Caroma Dorf.

A special thanks to all those whao atlended the event, making it a very enjoyable evening.

The Australian Lebanese Chamber of Commerce in
conjunction with the Consulate General of 1ehanaon
Syelney have prepared a program in Lebanan for the
Trade Delegation's visit from 24th-26th July 2006,
Consul General, Mr Robert Naourn and Head o
Trade Relations, Michael Rizk held soveral working
sessions Lo work out a suitable Agenda for the wisit
and will both follow up on the ground in Beirut.

As of luly 3rd 1uly, to make sure that the visit is a
successful ane. There is a wide range of
issues to be discusserd and raised, such as
Government Tormalities and their negative
impact on Trade/Cconomic matters, the
ErvironmentMater Trealment, Banking,
Fducation, lourism, Real Cslale and other
matters, related to Irade between Auslralia
and Lebanan. The subject of resh Produce
from Lebanon for the Australian market
will be raised again, with both the Public
and Private Sector in the hope that the
ALCC will eventually succeed in meeting
Australian Quarantine  conditions  and
therefore allowing Fresh Fruit/Vegetables
penelrate the Australian market.

;| Delegation

A Tingl meating took place between Consul General
Robert Naoum and the President of the Australian
Lebanose Chamber ol Commerce, Mr loe Khattar,
Treasurer Michel Murr and Michael Rizk ta finalize
the preparation from this end prior o leaving for
Beirut.

Michael Rizk
Head of Trade Relations, ALCC
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Water Ffficiency Labelling & Standards Scheme (WELS)

What is WELS?

* \WELS is the Federal Government’s neww Water
Ciiciency Labelling and Standards Scheme

= It will become mandatory on July sl 2006, and will
attect a range of houschold and commeraal water-
using products

o WELS will provide nationally consistbent waler
afticiency intormation to consumers at point of
purchase, through a new star water-rating label. This
will replace the existing volunlary A raling Scheme

« WELS 15 the first national scheme of its kind in the
world

Objectives of WELS

* Toencourage the purchase of water-effioent products
willl the aim of reducng water consumption across
Australia

« To provide nationally consistent water-efficiency
infarmation 1o consumers at point of purchase, so
they can compare, evaluale and selecl more wealer-
etficient products

= Toencourage manutacturers to design more water-
efficient producls threugh innovalive water-saving
technalogy

WELS Products

* Products encompassed in the WELS Scheme include:
shewers, clothes washing machines, dishwashers,
flevae controllers, urinary equipment, lavatory
aquipment, and Lap ard Lap outlets

Whe does the WELS Scheme Apply to?

= Al parties invalved in the supply of WELS products
are affected by the WELS scheme This includes:
manufacturers, importers, wholesalars, retailers dnd
parties displaying product for sale.

LCC - Harold Park Function June 2006

Il was & wonderful oppartunity for Caroma Dorf to introduce WELS
to the ALCC members and guests. This created awareness of the now
Government Legislation and answered any underlying questions as
to product sustainability  and markel requirements. As platinum
spansor af the ALCC we would like to thank Michael Rizk and his
tean for their support within the industry and for an enjoyable

avening shared by all." - Tracey Ware

The WELS Water Rating Label
[he WELS scheme uses a B-star rating label, similar to the
energy-rating label.
The WELS label features:
- Star rating ithe more stars mean
the more water efficient a prodoct s}
Water consumption figures
The slar rating is determined by

== the product's waler consurmption,

[« JEN—

[

which 1s measured using test
procedures and performance
criteria included in Australian
Standards.

WELS Requirements

« All products manufactured after July 1st, 2006, nieed
10 Teature a WELS label, even products with a zero-
star water rating

« From 1 January 2007 all products must be WELS
compliant and labelled irrespective of the date of
manufacture or date supplied

« Manufacturers and retailers are responsible Tor
ensuring products are correctly registered and labelled.

* [here are penalties [or supplying products that are not
reqistered or labelled after 317 of December, 2006

s Designers, architects, builders and plumbers must
ensure the products they are specitying tor installation
after 1 January 200/ are WLLS compliant

o All products that are WELS approved can be viewed at
www.waterrating.gov.au
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Caroma Dorf Leading the push for water efficiency in line with Wels

Widely recognised as a market leader in the
development of water elficient products, Caroma
Dorf is again ahead of the game in complignce with
the Federal Gavernment's new national Waler
Efficiency and labelling Standards (WELS) Scheme,
coming inta torce an July 1, 2006

With Australia’s leading brands in sanitaryware and
tapware included in its portfolio, Carvima Dorl has
a strang commitment to helping Australians save
water, The development of innovative water saving
lechnologies including Carama Smartflush® and
Dorf Water Cfficient Tapware (W.E T ® ) technology
ensured Caroma Dorf was well positioned to hbe
among the first to embrace the news WELS Scherme.

WELS sets out national water officicncy rating and
labelling criteria for a range of household and
cammercial waler-using products, including toilet
suites, urinal eguipment, showers and tapware —
used over a kitchen sink, balhroom basin, laundry
tub or ablution trough, The Scherne was introduced
on a veluntary basis on July 1, 2005 with
mandatory compliance now imminent.

The objective of Lthe WELS Scheme is to provide
consumers with @ benchmark from which to
compare water-using products with the aim ol
reducing water consumption. The Scheme will
replace the voluntary 'A&' rating scheme currently in
place with a 6-star rating scale sirilar to energy
efficency scheme.

David Duncan, General Manager of Marketing for
Carama Darf, said "The WELS scheme is a wery
important initiative to conserve our precious waler
resources and developing water saving
technologies s a key priority for our business,
Caroma Dorf fully supports the WELS Scheme ancd
has made a considerable investment to ensure
products are approved and labelled ahead al the
date for rmandatory compliance.”

Caroma Dorf Products Are WELS Ready

= Caromd, Fowler and Stylus toilet sutesfuninals
Caroma Smartfllush® products and select toilet
suites in the Fowler portfolio are WELS 4-slar
rated. A 3-star rating has been achieved for
6/3L tailet suites acrass the Caroma, Fowler
and Stylus brands

= Dorf, Caroma and lrwell tapware, mixers anc
showers, & WELS 3-slar rating has been achieved
for tapware, mixers and showers with the
exception of a 2-star rating for four rain showers,

Incorparating  Australias  [oremoest  brands in
domestic and commercial sanitaryware, kilchen and
bathroam praducts, Caroma Dorf is at the forefront
ol product innavation, carparate respansibility as
well as Lthe development of enviranmentally sound
technologies,

Leading the way in WELS compliance, consumers,
architects, builders and plumbers can feel confident
that by selecting products from any of these leading
brands, they will save precious resources and meet
all current regulalory requirements.

For commercial & trade media information contact
Felicity Van Rysbergen at Line Communications on
(02) 9356 2711 or

[elicilyyr@linecommunications carn.atl

For consumer media information contact Thana
Bauer at City Public Relations on

(029267 4511 or
dbaver@citypublicrelations.com.au

H
B

Holdmark
Developments
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Doing Business in the Arabian Gulf

50, you are thinking about deing business in the
Arabian Gulf? Although the ways of doing
husiness in the Arabian Gulf are much the same
[rom a commercial, I not cultural, perspective,
the methods of establishing a legal presence to
do business differ substantially from that ol
Western nations, including Australia.

The Gull Co-Operation Council {or GCC)
countries, which include the United Arab
Emirates (UAE), the Sultanate ol Oman, Lhe Slate
of Qatar, the Kingdom of Bahrain, the Kingdom
of Saudi Arabia and the State ol Kuwail, gach
have similar regimes for establishing a legal
presence to do business, but with subtle
differences, For the purposes of this article, | will
concentrate on establishing a legal presence to
do business in the UAL.

lhere are four key ways to establish a legal
presence Lo do business in the UAE, which | will
deal with in turn:

1. Appointing a commercial agent in the LIAF.

2. Fstablishing a limited liability company (LLC)
in the UAE,

3. tstablishing a branch of a foreign company
in the UAE.

4. Establishing a presence in one of the many
froe zones in the UAL.

Commercial Agent

The UAF Agencies Law provides that only UAL
nalionals (or companies wholly owned by UAE
nationals) may act as the agent of a foreign
principal in the UAL. To be enforceable under
UAE law, an agency agreement must be
registered with the UAE Ministry of Economy and
in order to be registrable, the agency agreement
must confer an exclusive agency. Registration
allords he agent certain statutory rights under
the UAE Agencies Law, such as an entitlement to
commissions made on all sales within the territory
as defined under the agency agreement and an
entitlernent to compensation if the agency
agreement is terminated by the foreign principal
The key is to choose your agent wiscly, as il is
tough to divorce an agent that is registered in the
UAE without suffering a maonetary blow.

By Adam Malouf
Limited Liability Company

This is an enlity which is 51% owned by a UAE
natienal {or company whelly owned by UAE
nationals) and 49% owned by a loreign entity or
individual. Although majority owned by a UAF
national, legal safequards may be instituted into
lhe procedures for managing and operating the
LLC, which should restrict the ability of the UAE
national to "takeover” Lhe operation of the LLC.
The choice of UAE national or “sponsor” s
extremely important, and is a queslion commonly
asked in the course of business in the Arabian
Gulf, the answer to which may make or break 4
deal,

Branch of a Foreign Company

There is no equity in a branch, bul it allows you
lo Lransact business onshore in the UAE The
branch must appoint a UAE national {or compdny
wholly owned by UAE naticnals) as the natianal
service agent ar “sponsor” of the branch, who is
not entitled 1o a portion of the branch’s profits,
biut is usually paid an annual fixed fee far his or
her servicos, Historically, branches have only been
able to carry out non-trading activities (such as
acting as a representative or regional
headguarters  ollice), but recent ad hoc
statements from certain government authorities
have suggested thal branches may be able to
carry out trading actiities.

Free Zones

These are special areas designated, generally, by
industry, allowing businesses in that particular
industry to conducl business in that special area.
Each free zone generally has its own gaverning
authority and, generally, its own rules and
regulations. The advantages of free zones are:
100%  fareign  ownership  of  an entily
incorporaled in a lree zone, tax holidays
[sometimes up to 50 years), import and oxport
tax exemption, unrestricted repatriation of capital
and profits and sponsorship of employees by the
relevant  free  zone  authority.  The  main
disadvantage of a free zone s that an entity
incorporated in a free 7one cannot technically
conduct business outside that free zone without,



Doing Business in

rabian Gulf ..... Continued

for example, appointing a commercial
agent under the UAF Agencies Law o
establishing an LLC. However, the degree
lo which the autharities enforce this rule
is unclear.

Examples of free zones in the UAE
include; the Dubai Technology and Media
Free Zone, Dubai International Financal
Centre, Dubai Airport Free Zone, Dubai
Industrial City and Dubai Logistics City.

The Future

As part of the negotiation and eventual
implementation of the UAE/Australia Free
Irade Agreement and Lhe UAEUSA Free
Trade Agreement, moves are being made
generally to liberalise Lrade between the
UAE and Australia and the UaF and the
USA. In terms of Australian companies
doing business in the UAE, this may mean
that current restrictions relating Lo,
majority UAE national ownership in an
LLC, lhe appointment of a UAF national
as the national service agent ol a branch
of a foreign company and the need to
appoint a UaAkF national as a commercial
agent to distribule products and services
in the UAE may be relaxed or removed
altogether.

Austrade, the Australian Consulate in
Dubai and the Australian Embassy in Abu
Dhabi play a significant and effeclive role
in assisting Australian companies to do
business in the UAF and the wider
Arabian Gulif and should be consulted
thoroughly,

Adam Malouf 15 a carporate and commercial
Javvper with UK Jaw firm Clyde & Co's Midkdle Fast
Regional Office in Dubal, and a Direclor of The
Australian-Lebanese Chamber of Commerce. If
vou require any further information regarding this
article, please contact Adam on

Taf: +977 4 337 1102 or + 871 50 655 22/4

ar ermail adarm. malouf@dydeca.ac

Middle East & North Africa

+ In April 1,400 construction projects volued ot mare than $1
trillion are active across the &uUlf countries maoking it largest
region per capita for activity globally

+ Maohamed Alabaar of Emaar stated in a press conference on
their developments that plans for the moon are too early to
release as feasibility studies are still under way

+ Vast differences acress the region, but with commonalities and
complementarity's, Investment across the region is extensive

¢ Middle East & Morth Africa oil praduction runs a US$2,000 per
second, WS1 &7 billlen per day, U$610 billion per year profit to
the region overall at todoy’s prices

+ High oil prices have moved regional countries from deficits in
the mid 1990's to strong surplus positions today

Did You Know That

v 24.7 mil passengers and 1.3
mil mt of cargo through Dubai
airpert in 2006

.- + Abu Dhabi has announced $10
bil to be spent on fourism

¥ Demand for power increasing
at 15% per annum, and water
needs to double over next 10
years at a cost of $120 bil

¥ UAE current building projects
valued at $295 billion.
v Ritchie Bros nuction house

moved 1,800 pieces of
equipment in 2 days in March

Did You Know That

< Diversification has doubled
GLP. Oil delivers 6% in Dubai

v The Mall the merrier - LA

| increasing from 2.3 mil sqm in

1 2006 to 4.3 mil sqm in 2008

@  Two thirds of UAE companies
8 sow double digit growth in 2005
¥ Population to grow from 4.5
S mil currently to 6 mil by 2010
¥ Currently 5 mil tourists par
year ta Dubai increasing to 15
mil by 2010

# There are presently 450

. hotels under construction or
planned at $50 bil cost




PHOENICIAN

NATURAL STONE INSIDE AND OUT
TILES PAVERS CLADDING

For all your stone requirements or your nearest outlel contact:
PHOENICIA QTONE

[ONe. Conl.au




Chairman of Tourismn Australia, Tim Fischer in a
special messdge [or the Australian Lebanon Trade
Delegations said that good people in Lebanan are
mast welcamne to follow in the footsteps of three
waves Lebanese Migrants, and come visit Australia,
It is foad for thaught that you can have breakfast in
Beirut or Byblos, and lunch the next day in Brishane
or even Bendigo or Ballarat in the Victorian Gold
Field, Qur gateway capilal cities have a wide range
of hotels and serviced apartments ready [or Tourist
from Lebanon, some of these not unlike the
magnificence of the May Flower Hotel, a bautigue
hotel in Downtown Beirut, near the AUR

Lebanese visitors, there is much to do and see
including enjoying the historical length belween
Australin and Lebanan, but also there are unigue
activities not avalable in Lebanan, but available in
Australia. Twa examples of these are the long
distance luxury train, such the sun Lander, Brishane
to Cairns, again Adelaide to Darwin and the Indian
Pacific Sydney to Perth.

Secondly, there are the many clusters of Golf
caurses the length and breadth, readily available, by

Australia invites tourists from Lebanon: A special welcome

Chumberbows 13

way of example at the
BCGC it is LSH10 Dellars
tor annual membership and
$US2 Dollars for 18 hales
playing. It homesick during
an  extended  slay  in
Australia, there are many
| ebanese Restaurants
available including quality
restaurants  in Albury
belween  Sydney  and
Melbourne, right across o Western Australia. |
happily invite Lebanese Tourists Lo come and visit,
there are daily connecting one stop flights Lo Perth,
Darwin, Brishane as well as Sydney, Melbourne and
Adelaide

| salute the spirit ol the Lebanese people who have
cndured much over Lhe decades, but are bouncing
back in the 21st Century.

Tim Fischer
Former Deputy Prime Mimster
And Minisler of Trade

1
DASCO

CONSTRUCTION PTY.LTD.

Licensed Builders

Project Managers

ACM 059 703 221

Phone 9758 7100

Unit 25, 6-20 Braidwood Street
South Strathfield NSW 2136
Fax 9758 7255




Doing Business in Lebanon

_Lebanon Did You Know That

e

v' Lebanese mountain resorts
are summer playgrounds for
wealthy Arabs

v Future Investments in hotel
sector estimated at $600M

(Grand Hyatt, Four Seasons,
Hilten..)

v Largest investment project
~ ZENITH estimated at $1.2Bn

’ 4 v The ME accounted for 54 of
e 793 billionaires in Forbe's

' list (21 fr Turkey, 9 fr SA,

8 fr Israel, 6 fr Lebanon and

ﬁ 8 others of Lebanese descent)

Australian Governiment Colrtesy of Austiede presentatan &y Senor Trage Commistoner, Miadle Fast snn Anth Afncs,
Aiistrallsn Trsde Commisston M PEter Lnford on & recent trede roadshicw In Auseais an “wWinning Susicess | Middle Zast and North Afiza®

Did You Know That

v Beirut is Middle East's

commercial, intellectual and
banking centre

¥ Lebanon ranks 7 in MENA in

economic freedom and 6% in

e-government readiness
(Wall Street Journal index)

v World's 3 largest container
shipping line (CMA-CGM)
announced plans to build its
$12M headquarters in Beirut

v' The EIU Index of political

freedom in Arab World
ranked Lebanon in 1! place




NUTS, CHEESE, OLIVES, OILS
HERBS, SPICE, BEANS
foodworldwide MEDITERRANEAN FOODS

SUPPLIERS OF CATERING SUPPLIES
LOCAL & imporred CORTAS [JEeztiey

FOODS

PH: 9737 888735
O (oda grbad & pi9) (B WS Hld U xe

CORTAS-
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AL Ol gl | 2 i ™ A S| WoS)Hla Asiwgo

Woolworth Supermarket & Safeway Vietoria g2 gLy e GUN s gaar b g sdad Ll-gida

[ 3-7 Highgare Streer Auburn NSW 2144 j

Ph: (02) 9737 8883  fax: (02) 9737 9322

harkola(@harkola.com.au - www.harkola.com.au




B R.M. Gregory

Arab Bank Australia hosted a boardroarm business
lunchean recently far Chamber Executives Lo
further strengthen the existing relationship
hetween the Bank and the Chamber, The luncheon
was attended by Joe Khallar, Michael Rizk, Michael
Murr and Maurice Dournit from the Chamber and
lames Wakim, loe Rizk, Les Taylar, Sigi Cerveny,
Ernile Chahine, lan St Vincent and Claudio Piccini
from Arab Bank Australia

Awide range ol topics of mutuzl benefit
were discussed as well as the wisit to
Berrut in July and the participation of
Arab Bank Australia in this wisit, mainly
in relation to their active development
of Trade Business in the region. Also
discussed was Arab Bank Australia’s
major sponsorship of the Austrade
Ruadshiow  “Winning Business in the
hiddle East & North Africa” held in May
this year. The Roadshow proved to be a
resounding success for all involved,
covering all capital cilies in Australia as
well as several provindal centres.

PRINTERS

Celebrating over

TR 50 Years

of printing services
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Your Complete
print management partner
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The Chamber, Arab Bank Australia and Austrade
will be working hand in hand in all matters related
to trade botween Australia and [ebanon as well as
other Middle Eastern Cauntries, in the months and
vears to come. The Chamber is conlident thal with
such an arrangement il will beller serve its
members and supporters more offectively as the
fruits of this relationship cantinue 1o grow and the
members and supparters of the Chamber reap its
revvards

Design & Print

PROUD WINNER 2005

Inner West Business Awards

Service & Trade Category

(02) 9744 8979

Facsimile: (02) 9744 8032
227-231 Georges River Road,
Croydon Park NSWY 2133
Email: print@rmgregory.com.au




Become a Member

The Australian Lebanese
Chamber of Commerce Lid

| am interested in joining the Australian Lebanese Chamber of Commerce Ltd, please send
me an application form:

My details are as follows:

Trading Name: ... Company Name: ...,
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Please fax this form to: Fax: (+ 61 2) 9588 5522

Boral Concrete

For concrete when you need it.

1300 b5 25 55

Where great service is set in concrete.

Artarmon Brookvale Enfield Liverpool Penrith Thornleigh
Blacktown Caringbah Granville Minto Smithfield Windsor
Botany City Plant Hurstville Narellan St Marys




Platinum Package
Principal Sponsor
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Silver Package
General Sponsor
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Australian Lebanese Chamber of Commerce Sponsorship Packs
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Cost: $10,000 Limit 1 (including (G5T)

Package includas:

» 2 tahbles of 10 at the Annual Business Awards Dinner,

* 2 tablas of 10 at the Annual Business Lunch.

20 hckets to our Business Seminar.

50 copies of our "Chamber News" newsletters for every issue. Ccromq dorf
Mention in “Chambear News”

Primary expasure at all functions by way of prominent corporate

signage and official acknowledgement.

Primary axposure on website, with links to your awn website.

* Free Corporate Membership with the ALCC

Total Cost: A $5,000 {including GST)
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Package includes:
* 1 table of 10 al the Annual Business Swards Dinnar,

— :
= 1table ol 10 al he Annual Business | uncheaan
= 10 tickels lo our Business Ssrminar. conazconstruction

= 40 copies of our "Chamtbrer News" newsletter tor evary issue

= Mention in Chamber News s Holdmark
» Exposura an ALCC Wahsite F EI-T Developments Tradelink ml
» Free Corporale Membarship with &1CC
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Total Cost: A $2,500(including GST) W\ tl_iqlﬂt:’:k
5 Pty Ltd

Package includes: DASCO

= 1 table of 10 at the Annual Business Awards Dinner, e it
* 1 tahle of 5 at the Annual Business Lunch,
= 5 tickets to our Business Seminar. f ‘I'EStpac
= 20 copies of our "Chamber News' newsletter for every issue. puTmALIAN
« Exposure at all functions by way of corporate signage \\ EHBMERAS ivLn

and official acknowledgement. I H '“ “ﬂ'g“n"
* Exposure on our website, with links to your own website. Ty o
s Free Corporate Membership



Better products and
better understanding.

Arab Bank Australia

Arab Bank Australia prides itsalf on our highly competitive range New South Wales  Victoria

of products and services to discerning people seeking good

; : Sydney Melbourne
intereslt rales and grealer u derslanding. Sorrie ol aur p.ruduulb Shop 1a 451 Lt Bourke St
have been \.forrl?,r_i AI_ISITI'EJHRS hm‘r anFi we continualy STnug-z 200 George St Malboiioa
for excellence in service. We're passionate about developing Svdney t 03 0606 0830
refationships with our clients, and are happy to discuss your 02 9377 Heq2 f 03 9608 0841
specific needs. f02 6247 4447 Goburg

; 400 3
Here are some of the products and services we offer: ?:i“l'lr;”m i P?)Ehl‘frfnw e
* Homerl bans Auburn £ 03 9355 7740

- Business & Commercial Loans
Taxi L oans

- Construction Loans

- Merchanl Facililies

- Tracke Finance

- Foreign Cumency Services

- Telegraphic Transfers
Savings & Transaction Accounts

For further information contact one of our Managers:
Joe Rizk

Chiaf Manager, Banking

Conlact 02 9377 8900

lan St Vincent

Area Manager (Australia)

Mobile Lending

Contact 0417 240 056

Freecall 1800 64 64 84
arabbhank.com.au

1 (2 9748 9400
1 02 9749 8300

Bankstown
Cnr Restwell St
and South Terrace
Barkstown

102 BY07 3755
102 9790 6943
Campsic

206 Beamish St
Campsic

1 02 9787 2133
f 02 8718 0584

Liverpool

236 Macquarie St
Liverpool

t 02 8706 0300

f 02 B70E 0301
Parramatta

74 Macquarie St
Farramatta

t 02 9893 V633

f (2 9893 7830

Rockdala

506 Princes Hwy
Rockdale

t 02 9597 1122

f 02 9597 7799

03 9355 7783

Sunshine

259 Hampshire Rd
Sunshine

t 03 9364 7664

f 03 9364 7907






